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OUR BEHAVIOURS

- We respect our customers, business
partners and our colleagues

W listen to the ideas of others

- We embrace and celebrate diversity
- We treat others with the respect

th which we would like to be treated

- We communicate respectfully
relevantly and transparently.

> San

vn Motors | Transformation Campaign



BEE Status

As an EME, The Hothouse
Communications automatically qualifies
as a Level 4 enterprise, which is
equivalent to 100% BEE recognition.

The Hothouse Communications iﬂ a ﬂUtShe||

The Hothouse Communications offers clients tailored, cost-effective
Marketing and Communications solutions. We pride ourselves on our
highly personalised, efficient and responsive service.

OUR MISSION
‘To be a highly respected marketing communications agency that
serves reputable and admired clients and which is widely
recognised by clients, the industry, and competitors for its work of
Superior quality and exceptional client service.'
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Our values and the Way we WOFK

Integrity and honesty | Professionalism | Fairness | Hard
work | Teamwork (internally and together with clients)
Confidentiality of client and company information

There is no such thing as “it can’t be done”

Taking responsibility | Taking initiative and being proactive
Doing things right, the first time | Caring about detail

Fostering long-term relationships with clients and suppliers
Charging a reasonable fee for the quality work we
produce.




We have enjoyed mutually beneficial 2 4
relationships with many of our clients for over years

Our clients, past and present

We are fortunate to work with some of the country’s most respected and admired companies, including FUSO
Trucks South Africa (a division of Mercedes-Benz South Africa), Bidvest Automotive Retail, Sandown Motor
Holdings, Imperial Car Rental Division (Europcar and Tempest) and Super Group Dealerships. Other clients
include the Motor Industry Staff Association (MISA), the Independent Dealer Association (part of Lightstone
Auto), the Retail Motor Industry Organisation (RMI), SAOU, Tugela Mining & Minerals, the Motor Industry
Retirement Funds, Transparent Financial Serivces, the ILO, MIBCO and Beagle Watch Armed Response.

Living our value of creating long-term relationships with clients, we have enjoyed mutually beneficial relationships with
many of our clients for over 20 years (since the company’s inception).

Accolades
While our ultimate accolade is a note from a satisfied client, we are proud that our work has been recognised by the
national South African Publication Forum, where a number of our publications won national awards.

How we add value

We live close to our clients and the industries in which they operate. Since we operate on a basis of mutual trust and

respect with our clients (they know that they can rely on us to honour our confidentiality value at all times), they allow

us to become part of their “family” and afford us insight into pertinent issues in the company and the industry. This, in
turn, enables us to follow a proactive approach to developing our marketing and communications strategies. We also
make the investment to spend time with clients and their relevant stakeholders to get to know their businesses better,
which enables us to identify angles and issues of relevance that need to be communicated.
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But don't just take QU WOId,

“The credit for the success of the McCarthy Mirror should go to The Hothouse.
Their team has made it their business to get to know our business and its people.
Over the years they’ve developed a thorough understanding of our group’s vision,

strategies, key priorities and values. The content of McCarthy Mirror is therefore

relevant and appropriate as they always manage to give the information they
receive, meaning.

To enhance the impact, the articles are well written and presented in a manner that is
attractive to the target audience. There is no doubt that our group derives meaningful
business benefits from their efforts. The quality of service we get from The Hothouse
is outstanding.”

— Brand Pretorius, former CEO, McCarthy Limited.

M McCarthy




“Die belofte van stiptelikheid het al menige organisasies rooi in die gesig gelaat. The Hothouse Communications het in
elke geval waar ons soms 'n baie moeilik uitvoerbare taak aan hulle deurgegee het meer as slegs aan die verwagtinge
voldoen. Hulle kry dit met gemak reg om op vindingryke en baie professionele manier uitdagings te aanvaar, en
skroom ook nie om saam met hul kliénte eienaarskap van 'n projek te aanvaar nie. Die wete is vir ons as kliént baie
gerusstellend. Hul diensleweringsvermoé om kliéntgerig te wees en op unieke wyse waarde toe te voeg en aan baie
diverse behoeftes te voldoen, is 'n maatstaf waaraan ons ander diensleweringsorganisasies meet.”

— Adv JJ (Koos) Nel, Bestuurder: Streekbemarking Old Mutual PFA.
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The Mercedes-Benz Vito gets you :
there in style and comfort.

“First of all thanks for @another great edition of Sandown’s Pulse magazine for Sandown employees —
well done!” — Dr Martin Zimmermann, Former President & CEO, Mercedes-Benz South Africa.

Conference such a success. | am most grateful to you.”

“Thank you for your wonderful contribution in making the Transformation a %i
— Roy McAllister, CEO Sandown Motor Holdings.
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\WE ARE DIFFERENT, %

HAVE A HEART =

AREAS OF EXPERTISE External Communications, Marketing &

. ) . Electronic Marketing
Advertising & marketing campaigns m Website and Intranet creation and management
Above the Line & Below the Line m Social media, including Facebook and Twitter

account creation and management

Direct mail campaigns

Editorials and advertorials

Electronic newsletters

Media liaison & PR campaigns

Product launches and marketing campaigns
Management and spokesperson profiling
Stakeholder communication and relationship-building
Presentation design

Speech-writing

Publishing

m Magazines | Newsletters
m Product and corporate leaflets, pamphlets
m Brochures | Annual reports

Internal Communications

In-house journals and communications campaigns
Transformation campaigns

Employee | staff annual reports General
Targeted campaigns, audits and surveys

m  Copywriting | Editing | Translation | Proofreading



Our promise to our clients

Quality first and foremost
We pride ourselves in offering our clients world-class quality work that

will not only enhance their brand, but will add long-term value to their
organisation, both internally and externally.

Our pricing policy
While we are price-sensitive, we prefer to distinguish ourselves on

L N —
Eb ' delivering top-quality work, which offers value for money, within a
relatively short turnaround time.

THIS ALLAMERICAN
COULD BE YQURS!

ARETSATESON

HARLEY-AVCSON
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How we WOrk

The Hothouse Communications makes a point of getting to know the companies they work for well.
A disproportionate amount of time is therefore invested in “living close” to our clients.

Between them, the senior partners have over 40 years of editorial experience and have produced publications,
editorial content and campaigns for blue-chip companies such as McCarthy Limited, Bidvest Automotive, Sandown

Motor Holdings, Imperial Automotive, Super Group, Sasol, Old Mutual, Pepkor, Wooltru, Ernie Els Design, Armscor,
MultiChoice Africa, and GlaxoSmithKline.

The buck stops here

The company also accepts full responsibility for all aspects of the
campaigns it produces from inception to distribution, and tries to
structure all processes so that it creates the minimum “hassle”

for clients.
HovENENT FOR 600D The Hothouse Communications will deliver

a quality product

> SASP | Advert & Poster



> FUSO Newsletter

Our client care policy

Our clients can expect total honesty,
integrity, confidentiality, and loyalty at all
times.

We pride ourselves on offering our
clients a seamless, integrated service
offering. We always take the long-term
view and are proud of the longstanding
relationships we have forged with our
clients over the years.



e SENIOr Partner

Lara Theron is a seasoned communications expert, with particular interest in the field of social and
digital media, editing, design, industrial journalism, corporate communications, marketing and
public relations, with extensive experience - from strategic corporate communications, marketing
management, editing and design to production management. Over the years, she has consulted
for a range of blue-chip organisations and corporate organisations of all sizes, including Bidvest
McCarthy Automotive, the Retail Motor Industry Organisation (RMI), the Motor Industry Staff
Association (MISA), Super Group Dealerships, Imperial Automotive and Mercedes-Benz South

Africa. More recently, she has gained extensive experience in the private security field, as part of
her role as Communications Consultant to Beagle Watch Armed Response, a private security firm
in the Prosegur stable.

She holds an Honours Degree in Journalism and Media Studies from WITS and a National
Diploma in Public Relations from the Cape Town University of Technology.
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Wellness

1216 SEPTEMBER 2011

A McCarthy Wellness Booklet

& The Hothouse Communications
T: 011678 3545 | 083 32 44401
E: lara@thehothouse.co.za

“Many thanks again! | just love your enthusiasm for what we all get up to. You are an asset to your
profession and we are really lucky to have you in charge of such a motivating part of our business.”

“l am incredibly proud of what you have done with our booklet. It's awesome!”









